
D A L L A S  R E T I R E M E N T  V I L L A G E

D A L L A S R E T I R E M E N T V I L L A G E . C O M

C L I E N T

W E B S I T E

Vibrant brand and website refresh for active 
senior living community in Dallas, Oregon. 
Bounce rate decreased 26% and lead form 
submissions grew 19% following launch.

P R O J E C T  S C O P E

https://www.dallasretirementvillage.com


W E S T  B A Y  S E N I O R  L I V I N G

W E S T B A Y S E N I O R L I V I N G . C O M

C L I E N T

W E B S I T E

Branding strategy for senior living management 
company comprising of logo development, collateral 
marketing materials and on-line presence.

P R O J E C T  S C O P E

https://westbayseniorliving.com


M A R S H A L L ’ S  L O C K S M I T H

M A R S H A L L S L O C K S . C O M

C L I E N T

W E B S I T E

P R O J E C T  S C O P E

Website refresh for Raleigh, NC based locksmith 
service. Through improved organic search results 
and pay-per-click advertising, web traffic increased 
24% after launch.

https://marshallslocks.com


T H E  G L E N V I E W  A T  P E L I C A N  B A Y
C H R I S T W O O D
B E A T I T U D E S  C A M P U S

C L I E N T S

Design and development of monthly 
email newsletters for various clients. 
Most recipients opt in, and by keeping 
the content clean and focused, open 
and click through rates remain high.

P R O J E C T  S C O P E

http://www.hencedesigndev.com/eblasts/GVW_January_2019
http://www.hencedesigndev.com/eblasts/CWD_January_2019
http://www.hencedesigndev.com/eblasts/BC_January_2019


S I E R R A  W I N D S

C L I E N T

Direct mail in combination with digital tactics 
produced a full capacity event bringing a broader 
awareness to the community and significant 
additional leads.

F A C E B O O K  P O S T S

D I R E C T  M A I L  I N V I T A T I O N

E M A I L  I N V I T A T I O N

P R O J E C T  S C O P E



T H E  E L L I E  F O U N D A T I O N

T H E E L L I E F O U N D A T I O N . O R G

C L I E N T

W E B S I T E

Branding strategy for nonprofit foundation 
utilizing an updated logo, print marketing, 
social media tactics, and website design 
and development.

P R O J E C T  S C O P E

https://theelliefoundation.org


S I E R R A  W I N D S

S I E R R A W I N D S . C O M

C L I E N T

W E B S I T E

P R O J E C T  S C O P E

A major renovation was completed to address the 
wants and interests of today’s seniors. Refreshing 
the website to reflect the fun, active lifestyle that is 
the cornerstone of this community increased on-line 
inquiries 18%.

https://www.sierrawinds.com


C O P P E R  T R A C E

R E H A B A T C O P P E R . C O M

C L I E N T

W E B S I T E

P R O J E C T  S C O P E

Direct mail, pay-per-click display ads and 
a dedicated landing page brought branded 
awareness to newly established short-term 
rehabilitation services.

D I R E C T  M A I L  C A M P A I G N

P A Y - P E R - C L I C K  A D

L A N D I N G  P A G E

https://www.rehabatcopper.com


M A R Q U A R D T  V I L L A G E

M A R Q U A R D T V I L L A G E . O R G

C L I E N T

W E B S I T E

https://marquardtvillage.org
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